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It's a Goop FRIEND

who sees a man through

a Scrape . . .

187,77614rx in 1925
619,512 fars in 1926
Going even better now

INGRAM'S SHAVING CREAM is such a friend
to nearly a million men. It gets you out of a close
shave with a whole skin.

No lotions needed . . . INGRAM'S is lather and
lotion in one.

For most men, shaving is an ordeal. For many
faces . . . it's a raw deal. With INGRAM'S it's
ideal.

INGRAM'S SHAVING CREAM cools and
soothes the tiny razor scratches you don’t see but
do feel.

Nearly a million men had cool INGRAM shaves
in 1926. You, t00, deserve cool shaves. So here’s
our offer:

Write us for your 7 FREE cool shaves. Lather
one side of your face with your wwal shaving
preparation; the other side with the wnusual

. INGRAM’'S. Instantly . . . before the razor
touchcs your skin, you feel the dlffercnce

Write us today for your 7 FREE cool sha\cs
Your skin will thank you.

Or to save yourself time—ask your nearest
druggist for 120 of these cool INGRAM shaves.

The jar only costs Afty cents.

]ngmmb Shaving Cream
COOLS and SOOTHES as you shave

Frederick F. Ingram Co—Established 1885—
129 Tenth St., Detroit, Mich.—Windsor, Ont., Can.
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@ Editorial

GO SSG U
Few magazine articles on art ever printed
in America have aroused so much contro-
versy as ‘‘Have Painters Minds?,”” by Mr.
Thomas Craven,
published in Tue
AMEeRICAN MER-
cury for March
1927. It continued
to be the central
topic of discussion
among artists  for
a long time after
itsappearance, and
for weeks scores of
letters of comment
kept coming into
this office, mainly
from painters eager
to prove that they did have minds. A
little more than a year previous, in De-
cember, 1925, to be exact, Mr. Craven had
also given the art world something to
think about with his first contribution,
“Men of Art: American Style.”” His third
article, *'The Criticism of Painting in Amer-
ica,”” appeared in August of this year, and
his fourth, '‘The Decline of 1llustration,”
is in the present number.

Mzr. Craven was born in Kansas in 1889,
and reccived all of his formal education
there. He has since lived in various parts
of this country—Alabama, Missouri, New
Mexico, California, Porto Rico and New
York. He arrived in New York in 1912,
determined to become a poet, and at once
sold two poems to the American Magazine.
But for the next eight years he was unable
to place a single manuscript, verse or prose.
In this period he twice left New York for
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Nasib Seudia
Thomas Craven
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The Switchboard

An Advertisement of
the American Telephone and Telegraph Company

A weB of cords plugged into
numbered holes. A hand
ready to answer signals
which flash from tiny lamps. A
mind alert for prompt and accu-
rate performance of a vital service.
A devotion to duty inspired by a
sense of the public’s reliance on
that service.

Every section of a telephone
switchboard typifies the co-ordina-
tion of human effort and mechan-
ism which makes possible America’s

far-reaching telephone ser-
vice. Its cords link for in-
stant speech those who are
separated by a few miles or by a
continent. Its guardian operators
are of the telephone army—men
and women vigilant to meet a na-
tion’s need for communications.

In plant and personnel, the Bell
Systemisineffecta vast switchboard
serving a nation that has been trans-
formed into a neighborhood through
telephone growth and development.
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