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SECOND
CENTURY

For 100 years, The Wall Street Journal has been in the business of words, striving to offer accurate, timely
reports on what matters most. As we begin our second century, we renew this commitment. Business
may change, and so may the words used to describe it, but one constant remains: The Wall Street Journal’s
dedication to giving our readers full, factual, relevant information about business, every business day.

You have our word on it.
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