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FIRST BITE TO LAST 

Delicious! Utterly 
different from 
mushy cereals! 

• W i t h a whoop and a holler, youngsters go for 
them! Kellogg's Rice Krispies do away with coax­
ing and pleading and breakfast "scenes." They 
get children to take lots more of the nourishing 
milk they need, too. 

The reason is that Rice Krispies are so com-
pletely different. There's no mushiness, no flat 
taste. Every spoonful is wonderfully crisp and 
crackling—full of rich, satisfying flavor. 

Rice Krispies look different, too. Not flaked . . . 
not shredded. They are "oven-popped" by 
Kellogg's patented process, then toasted to a deli­
cious golden-brown. 

Only premium quality, American-grown "Blue 
Rose" rice is used in making Rice Krispies. Their 
inviting crispness is protected by Kellogg's new 
KEL-LINER Inner-Wrap, the only cereal carton 
completely "Waxtite" heat-sealed at both top and 
bottom. Choose Kellogg's Rice Krispies at your 
grocer's today . . , and hear the family sing out for 
second .helpings at breakfast! 

NOT FLAKED NOT SHREDDED 
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THEY'RE " O V E N - P O P P E D " BY KELLOGG'S PATENTED PROCESS 

Rice Krispies are absolutely unique in form . . . utterly distinct from every 
other breakfast cereal. Product and process ore protected by United States 

Letters PATENT NOS. 1,925 767; 1,832,813 
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