
'X. 22 IN THESE TIMES SEPT. 12-18.1979

is asked to
help make policy, instead of
hearing about it after the fact."

ro-
iew of

id by
tost with-

the

"apitalffill
" "Hii

j,,̂ ,™ ,,̂ w_ jSip

*• * % «
itieai decisions
exeeiiWvJ!

„ "No loriger— riow we're be-
tog: aficed^a help develop poti-

' " of "hearing atoout
fter the fact.

—Richard Mahler

Conference
builds
program
links, airs
stations'
con/Rets

BY ALAN SNITOW

ffr^fj HE NATIONAL FEDER-
i ation of Community

JL Broadcasters has out-
grown the consensus of self-per-
ception upon which it was
founded."

Responding to this call for
the NFCB's fifth national con-
ference, more than fifty broad-
cast organizations gathered at a
college campus near Olympia,
Washington in August to plan
the course of a movement that
only a few years ago was just "a
lot of dreams." Participants
were for the most part young
and white, men and women.
Many identify themselves as
supporters of the anti-war, civil
rights and counter-culture move-
ments of the'60s.

This year the mood at the
conference had changed dram-
atically. Community activists were
now experienced managers and
staffs of radio stations. Although
still small and underfunded, the
stations are no longer merely
"the poor ones" in the world of
non-commercial radio. "Com-
munity radio stations," said
NFCB President Tom Thomas,
"have finally reached a point of

critical mass."
The '70s were years of hard-

ship and slow growth for com-
munity radio, but the enormous
optimism at the conference is
reflected in awards garnered by
community stations for their
programs this year and in the in-
creased recognition of NFCB's
influence in the public broad-
casting bureaucracy in Wash-
ington (see sidebar).

To better blend with the as-
sembled participants, represen-
tatives from the Federal Com-
munications Commission, the
Corporation for Public Broad-
casting, and National Public
Radio shed their capitol cloak-
room garb for jeans and radio
station promotional T-shirts.
Community radio people con-
tinue to distrust national bureau-
cracies. That distrust also ex-
tends to the possible expansion
of NFCB operations into na-
tional and regional projects.

"Is it possible," asked Tom
Thomas, "to take on new region-
al and national projects without
losing some of the key elements
in the identity of the local sta-
tions as they now operate?" At
this conference NFCB initiated
a national planning process for
community radio aimed at an-
swering that question and at
providing guidelines for develop-
ment in the coming decade.

One new proposal calls for
expansion of the NFCB pro-
gram service, which already dis-
tributes programs to more than
130 non-commercial stations. A
part of that expansion might in-
clude the development of re-
gional production centers to at-
tract independent producers, as
well as providing increased facili-
ties for station-based program-
mers. Some station representa-
tives pointed to NPR as an ex-
ample of how the stated concept
of "decentralization of pro-
gram sources" can still lead to
an inaccessible and isolated na-
tional bureaucracy. The same
reservations were expressed
about proposals for increased
use of the new public radio sat-
ellite system and the develop-
ment of a national newscast by
the Pacifica Radio group, (see
p. 23). However, optimism seem-
ed to override most people's
doubts.

The other issue before NFCB
was the continuing poor record
of both community and other
noncommercial radio to ade-
quately speak to the needs of
third world communities. A cau-
cus of third world NFCB mem-
bers proposed two thrusts for
the federation during the next
year. The first was integration
of the now largely white station
staffs, and increased program-
ming to serve third world com-
munities. The caucus criticized
minority program "modules"
in an otherwise "white format.

The second element in the
program is increasing minority
ownership of community based
stations. NFCB's national of-
fice in Washington has long con-
centrated on assisting community
groups through the federal maze

and onto the airwaves. "Our
expansion," says Thomas, "is
based on the opening of com-
pletely new stations."

The conference concluded with
the election of a new NFCB
steering committee, including
women's and third world partic-
ipation. This group in consulta-
tion with the stations will carry
through the planning project.

As the more than two hun-
dred conference participants
started to leave the final meeting,
NFCB chair Bruce Theriault of
station KTOO in Juneau, Alas-
ka, rose and spread his arms in
benediction: "Spread the word."

Soon:
nightly
national
newsfrom
community

BY PA T
AUFDERHEIDE

A LAN SNITOW IS NEWS
/\ director at KPFA, the

^ JL founding Pacificajato*"
lion in Berkeley, qjui,-*sFmem-
ber of the steering committee of
the National Federation of Com-
munity Broadcasters. After seven
years at the station, he is now
working on news programming
for the Pacifica Foundation,
which holds the licenses for the
five major Pacifica stations
(Houston, New York, Washing-
ton D.C., Los Angeles and the
Bay Area). He talks here about
Pacifica's plans for a national
nightly news broadcast.
Why Is Pacifica starting a na-
tional news service?

The aim is to put together
community and noncommercial
stations around the country into

CLASSIFIED
ORGANIZATIONS

CORPUS—National Association Re-
signed/Married Priests: Box 2649,
Chicago 60690.

PUBLICATIONS

JSAVETd-35% ON ANY BOOK IN
PRINT! Write for FREE BROCHURE.
ABC, Box 1507/TT1, Kingston, Can-
ada K7L5C7.

A PERIODICAL RETREAT has pe-
riodicals (including back issues)
and books on the left, social

The Midwest's largest selection of
Marxist and leftwing books and
periodicals. Many titles in Spanish
& German. Mail inquiries are wel-
come.

Tel. (312)525-3667
11 to 7:30 p.m., 6 days

Guild Bookstore
lllSW.Armitage

Chicago, III. 6O614

change, alternative energy, and
more. Visit our bookshop (336 1/2
S. State, Ann Arbor, Mich 48104) or
write for our free newsletter and
catalog. Tel. (313) 663-0215.

EVENTS

If you want to know "WHERE NAM
IS GOING?", hear a report on the
1979 Convention, Friday, Septem-
ber 14,1979, 8 PM at NAM's Social-
ist Community School, 2936 W. 8th
Street, Los Angeles.

FOR SALE

TRY
IT ON,
SEE IF IT STILL FITS.
COALITION FOR A NEW FOREIGN
AND Military Policy. Support the
movement in style. Order your
Peace Sign T-shirt today. They
make great gifts. Just send us your

check with your desired size and
color. Adults' available in light
blue, yellow & tan, $6.00 ea. Child-
ren's only in white. $5.50 ea. Sizes
for both are S, M, L, XL. Prices in-
clude postage. All shirts are union
made, 50 % cotton, 50% polyester,
non-shrink. (Wholesale inquiries
welcome.) Coalition for a New
Foreign and Military Policy, 120
Maryland Avenue, N.E., Washing-
ton, D.C. 20002.

FEMINIST INTROSPECTIONS-
Signed artist reproductions, priced
below $20.00! Brochure: Send 15«
to: Polymania, PO Box 26121, So.
Portland, ME. 04106.

HELP WANTED

THE INSTITUTE FOR SOUTHERN
STUDIES, publisher of Southern Ex-
posure, seeks a business manager
for a new publication, Southern Ex-
change. Southern Exchange will be a
news digest aimed at Southern
public officials. The business man-
ager must be able to assist with
advertising and production. We
desire experience with budgets,

billings, inventories, management
etc. Starting date A.S.A.P.; Salary
$8,100-negotiable. Contact: South-
ern Exchange, Kroger Plaza, Elliott
Rd., Chapel Hill, N.C. 25714.

STUDENTS: Sell subs to ITT on
campus and keep $4 per sub. Write
or call Pat Vander Meer at ITT,
Chicago.

NEW YORK AREA—Volunteers
needed for telephone coding and
subscription soliciting for In These
Times. Paid jobs available for ex-
perienced telephone marketers.
Call George Carrano, 865-7638 or
Jonathan Fisher, 255-7216.

SELF HELP

"TECHNIQUES OF HARASSMENT'
Volumes I & II. $5.00 each PPD.
Send to: Father Jones, 4747 North
16th St. E-104, Phoenix, AZ. 85016.

WE'RE FEMINIST MARXISTS de-
veloping a dialectical materialist
theory of spirituality. We're com-
piling a book; soliciting articles
and graphics on spirituality, heal-
ing, ESP, revolutionary politics.

Send c/o Taj Tellalian, PO Box
42402, San Francisco. 94101.

CORRESPONDENCE WANTED

Walter Chestnut 151818, P.O. Box
45699, Lucasville, Ohio 45699.

Joe Morris, #147-540, P.O. Box 45699,
Lucasville, OH 45699.
John L. Wright, #124-730, P.O. Box
45699, Lucasville, OH 4569%

John Johnson, #39826, Box 1000,
Steilacoom, WA 98388.

Thomas Eugene Sims, Sox PMB
#96038, Atlanta, GA 30315.

James Walter Sanders, 026418, P.O"
Box 747, Starke, FL 32091.
M. Chappell,- 150-801, P.O. BoxV
45699, Lufcasville, OH 45699.

Duane P. Harris, #138632, Box 45699,
Lucasville, OH 45699.

Sam Burgard, 149-074, P.O. Box
45699, Lucasville, OH 45699.

Jessie J. Cowans, 152-294, P.O. Box
45699, Lucasville, OH 45699.

CLASSIFIED RATES:
35C PER WORD PREPAID ,
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"Some radio are afraid of
making am impact It can be

consoUng to be an a "

* network that will provide, for
the first time, a progressive arena
for news. It's a dirsci challenge
tc the networks, both commer-
cial and nciicsimerciEj, in radio.

sS tic/fs? fpssK NiPM,

It will be £ ^.cvement network;
i:s purpose is tc build a move-
ment of coiTr^ru^iiy radio, as
well as tc challenge the network.

When you're c-cr.ng r.ews, you
can provide £.r.:. ir.stant analysis
arid interpretation. Progressive
media as a whole srs shifted
aside into weekly or mcnilily
publications, c:r even quarterly.
Tliey can't reach people im-
mediately. On a dsy-tc-day basis
ai a national ievrl, we can dc
that. We were able, far thou-
sands of peopk in the Say Area,
to interpret Three Mils Marzd,
whik the major media were still
peddling NRC press releases,

Most people are used tc get-
ting ihsir news mostly from
broadcast rssoia, i~ some ccrn-
bi nation with er:,terts:lr.rr:.ent and
with & live sour.L. l;f we can do
that. we can attract :r,ore lis-
teasrs a~d mere attention and
begrr :o challenge the way things
ars bdng interpreted, on a daily
oasis.

> do that interpretation?
It's more a gestalt than a phil

osophy. They'd be likely to be
antiwar, countercultural, and
many people would identify
themselves as left or movement
people. But it's a united front,
a broad perspective that would
generally be considered progres-
sive.

Differences arise mostly within
the progressive perspective, and
then there's usually an intense
battle. In the early '70s there
was a series of fights over the
direction of the stations—whether
there was going to be third world
programming, women's pro-
gramming, gay programming,
what form it would take, how to
relate to political movements.
All of these things came with
the departure of a crowd of
people who had been doing ra-
dio throughout the antiwar years.

The task of the '70s has
been defining the direction of
the stations—how to avoid sec-
tarianism. It has been resolved
at various points. Our task is to
be a forum or arena informed
by a political perspective or a
broad consensus on the issues
and on the quality of the debate.
Why is it better to have a na-
tional news service than the cur-
rent locally-produced programs
on Pacifica stations?

Because you can do both bet-
ter this way. Look, every day I
produce an international, na-
tional, regional, state and local
news 45 minute broadcast. It's
silly to do that on every station
around the country. Our staff is
1 and !4 paid people. The only
way to make any kind of an ad-
vance is to take that step of
creating a division of labor.

You cannot gain the attention
of people who are politically ac-
tive in this society if you are not
organized on a national basis.
Most union members belong to
international unions; they have
to deal with national power,
with national corporations. They
are looking for ways of com-
bining local with national clout.

tyes and sell them.'

fs the shape of the information,
as well as the interpretation, dif-
ferent from network news?

Yes—typically communi ty
radio broadcast spends more
time on news than commercial
stations do. We give some time
to a particular story, and try to
give more information. Com-
mercial stations don't do half
hour newscasts. You don't find;
a lot of stories two and three min-
utes long. And you don't find a
lot of hard news on NPR either,
because they do a lot of features.

Are the sources of information
different?

In Washington there is a fra-
ternity of reporters and news-
makers, and that fraternity is an
obstacle to people finding out
what's going on. Of course, if
we stay outside we won't get
some things. The CIA will never
use us to leak information.

We might find, though, that
office workers find documents
that they'll share with us. There
are other ways of getting source
information, more problematic
ones and more interesting. There
is a growing possibility that will
happen as white collar workers
organize. These people have
stuff coming across their desks
that concerns every conceivable
form of corruption in business
and government.
How many people will a Pacifi-
ca national news serf Ice reach?

Initially, half a million people.
We're aiming for June 1980,
with Pacifica stations.

What makes this possible is
the satellite. For $30 for 30 min-
utes, you can put up on a satel-
lite a half-hour newscast that
will be received simultaneously
with high quality by 209 stations
around the country.

Right now there is a crisis and
a major opening—a very brief
opening. There are elements of
the new communications tech-
nologies that the corporations
have not yet figured out how to
package, where they can't con-
trol it because it seems so demo-
cratic. But they will find a way.

For a short period of time
there's a possibility to get in and
get on. We want to take that
short period of time—two or
three years—and establish a na-
tional news service.
Does that require special equip-
ment?

Yes, and it's very expensive
equipment. But the Corpora-
tion for Public Broadcasting
(CPB) has decided that for pub-
lic radio the thing of the future
is to give 200 stations receiving
dishes. So the equipment is being
donated, mostly to NPR stations.

The government gives appro-
priations to the CPB, and under
that is PBS, for television, and
NPR, the radio production unit.
CPB defines which stations are
eligible for CPB monies, and ail
other CPB stations but Pacifica
are members of NPR.
Who will you offer your service
to?

To public radio stations,
around 250 of them. There are
major gaps—Chicago has a ter-
rible public station, and Cleve-
land has none at all.

Many progressive stations are
not CPB qualfflecf.They may be
important voices in the commu-
nity and might be well-served by

a national newscast, but may
not have the budget or the staff
to qualify for one of the receiv-
ing dishes. So these stations will
have to figure out how to get the
material from the satellite—per-
haps make arrangements with
another station to take it or link
up by phones.

These are engineering and
money problems.
Are the major problems at this
stage technical ones?

There are two frustrations
with this project. One has to
with technical aspects and the
other has to do with the stations.
Most community stations—in
fact, most of the progressive
media as a whole—have a justi-
fied fear that they're not doing
an effective job at the local level.

But there's also a sense that a
more-than-Iocal organization
will be a threat. It's not a threat
tc their autonomy—that is never
really the issue. But I think there
is a fear of having any impact.

There's something very im-
portant and self-consoling about
always being the rebel, on the
outside, not being able to have
any political power. So it's a
constant job to convince people

that they are radio journalists, a
force in their communities, and
a major one ;f they have sone
sense of where they can impinge
on a situation.

I think too people are coming
out of a long phase of shell-
shock, and feeling that if there's
any kind of public disagreement
on the left, that's destructive.
For people who have not had any
impact, who have no sense of
their power to elicit a response,
you have tc start somewhere get-
ting a response. We'd better start
with ourselves, if we are going
to have any sense that we can do
that with other sectors of the
population.

There's also a common belief
that the only effective media are
not ours, but the alien media
that always seem to be crushing
us. Often people do not relate tc
Pacifica, to 777", and other pro-
gressive media in the country as
the infrastructure for a challenge
to precisely what everybody's
complaining about: C3S, the
Washington Post, the L.A.
Times and so on. We have to in-
sist and make sure that what we
are doing is important, and that
it has an impact. •
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DRAMS

/

'TS MORE THAN JUST A TASTE PREF-
erence, it's an addiction—a craving
(did it start in childhood?) for sugar.
Twenty-six teaspoons per person

per day, 100 pounds of sugar a year con-
sumed by the average American, so says
theUSDA.

You don't think you gobbled down
your 26 teaspoons of refined sugar to-
day, yesterday, or any day in recent
memory? Think again. You can get your
daily fix from a variety of products, in-
cluding, but not limited to Baco's, Heinz
spaghetti, sausage and bacon links, Goya
corned beef, "Tender Chunk" chicken.
Vegetarians can get their sugar fix from
liquid-packed canned corn, Del Monte
peas and carrots, Rokeach borscht,
Kraft "Pure Tree-Ripened Fruit Salad,"
crackers, peanut butter and/or jelly.
And if you really want to mainline your
habit, there's no better way than cold
cereal—Sugar Smacks, for example, which
are more sugar than anything else. So are
Alphabits, Froot Loops, and Apple Jacks,
among others. Sugar is also the #1 in-
gredient in Shake 'n Bake (pork-flav-
ored), Ovaltine and Nestea.

Forget that stuff mother told you
about avoiding sweets and snacks. You

can get more sugar from Heinz Tomato
Catsup (29 per cent) and Coffee-Mate
(65 per cent) than from a Hershey bar
(51 per cent) or Coke (only an embaras-
sing 10 per cent sugar—Wishbone Rus-
sian Dressing has three times as much).
Almost 90 percent of what you buy in a
box of Jell-O is sugar.

"The list of food items that contain
sugar is pervasive," says Congressman
Peter Peyser (D-N.Y.). "Sugar is in 60
per cent of the products we consume—
and that's a very conservative figure,"
says Congresswoman Margaret Heckler
(R-Mass.). Heckler and Peyser, however,
are concerned not so much with the as-
tonishing rate at which Americans con-
sume sugar as with the frightening rate
at which we subsidize it. A commodity
that sells for about eight cents a pound
everywhere else in the world costs 15
cents when it enters the Port of New York.

"At the present time," says Peyser,
"the government adds more than 6.1
cents a pound to the price of sugar by
imposing an import fee and duty. As a
result, it's costing the nation's consum-
ers more than $1.3 billion a year in high-
er, government-mandated sugar prices."

To protect our domestic sugar indus-

try from unfair foreign competition,
representatives Thomas Foley (Washing-
ton—sugar beets) and Al Ullman (Ore-
gon—sugar beets) introduced HR #2172,
a bill to boost the price support to 16.1
cents. Senator Frank Church has intro-
duced a bill to guarantee the sugar grow-
ers in his state, Idaho, 17 cents a pound.
Who will be deciding the fate of that
bill? Senator Russell Long (Louisiana-
sugar cane), for one. Long chairs the
Senate's Finance Committee and sits on
its Tourism and Sugar subcommittee.

"The support price becomes the effec-
tive floor on the price of sugar in this
country," says Abby Milstein, director
of research for the Department of Con-
sumer Affairs. "Domestic growers will
never sell sugar under the support price.
Instead, they can get a loan from the
government at the support price rate.
The collateral on the loan is the crop. If
they default, the government, in effect,
buys the crop. Right now the government
has sugar oozing out of its storage spaces."

Who benefits from these price sup-
ports? What poor farmer are we protect-
ing from Latin American and Philippine
sugar producers? At present, sugar sup-
ports totaling $160 million go to seven

producers, according to Citizens Against
Sugar Hikes, a coalition of groups that
includes the Consumer Federation of
America, Common Cause, and the Amer-
ican Association of Retired Persons.
Our subsidies will help struggling cor-
porate giants like GreatJ^gstern, Gulf
+ Western, Amstar and
Corporation.

"U.S. Sugar Corporation," says Pey-
ser, "would reap an additional $3,180,-
000 in the first year of the program.
Nearly two million additional federal
dollars would fall to Gulf + Western.
Yet for fiscal 1978, that company .re-
ported sharp gains in sales and earnings,
and closed the year with the highest
earnings in its history. In its annual re-
port, Gulf + Western acknowledged
that higher domestic sugar supports
contributed greatly to its profits."

Peyser and Heckler lead House op-
position to the increases. The results so
far are not encouraging. The bill came
out of the House Agriculture Committee
with a 29-9 vote in favor of the 15.8 cent
price support. On July 19, by a 16-13
vote, the House Ways and Means Com-
mittee-agreed to the increase. The House
bill also contains an escalator clause,
under which the price can go up another
7 percent to 16.9 cents in 1980 and 18.1
cents in 1981.

"The estimated impact," Heckler
says, "has been brought into the $1.3
billion range. With the escalator clause,
the price will go up every year for three
years, and the consumer will feel it in all
of the invisible but heavy-saturation
items."

"Sugar prices are 33 percent higher
than they were just two years ago,"
says Peyser. "It's not just the price on
the five-pound bag of sugar, it's an in-
gredient in hundreds of grocery items."

According to Department of Consu-
mer Affairs figures, 70 percent of our
sugar consumption is from processed
and prepared foods. Although food
manufacturers don't have t*o list the
amount of sugar in a product, a good in-
dicator of its presence is prominence in
the list of contents. Any food that names
it among the first five ingredients is, in
all likelihood, mainly sugar. Eating 11
lion tons'of sugar a year is bound to cost us
something. So what's a few billion dollars
between friends? One
hundred pounds, per
person, per year. Pass
the spoon.
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