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BOOK REVIEWS 

Choice Morsels from the Times 

' H E New York Timen is one of a 
rare journalistic breed—a Jack-of-
all-trades and master of most. 

Whi le many of the nation's newspapers 
have to fatten themselves on a diet of 
sxndicated fun and games, the Times, 
day in and dav out, relies largely on the 
news-gather ing talents of its own staff 
—and sweet talents there are. The qual
ity of its achievement , which is rough
ly comparable to bat t ing .400 for the 
Pirates, winning the Davis Cup from 
Australia, and on spare afternoons play
ing quar te rback for the Eagles, is no
where more apparen t than in its Sun-
dav edition, a wondrous cargo of news
print so vast only a grown man van 
carry it home. 

T h e person responsible for much of 
that edition is Lester Markel. the 
Times'^ Sundav editor since 1923. who 
each week shepherds to the press the 
drama and book review sections, the 
"News of the Week in Review," and 
the New York Times Magazine. F rom 
the latter, a compendium that has con
sistently t apped the best of Times staff
ers and others , Mr. Markel has culled an 
anthology of seventv-odd articles, p u b 
lished under the title "Background and 
Foreground" (Channel Press, $5). Cov
ering some thirt\ · \ ea r s , it offers a 
swiftlv paced panoramic vie\\ ' of t he 
news, ideas, amusements , and person
alities that have engaged the attention 
of Americans dur ing that t ime [see 
box]. Here , for example, are Rebecca 
Wes t wri t ing on the atom spv Klaus 
Fuchs (1951); Meyer Berger on the 
war -wounded at Vallev Forge General 
Hospi ta l (1946); James MacGregor 
Burns on the qualifications needed in 
a President ( 1 9 6 0 ) ; Albert Einstein on 
religion and science (1930); William O. 
Douglas on McCarthyism (1952); Ad-
lai Stevenson on the Soviet challenge 
to the Wes t ( 1 9 5 9 ) ; Cornelia Otis Skin
ner on stage fright (1958); Ashle\ ' Mon
tagu on the question "Should Strong 
Men Crv?" (1957); and Hanson Bald
win on D-Dav (1959), a poignant and 
memorab le recollection fifteen vears 
after the event. Whi le an occasional 
piece strikes me as somewhat ephem
eral for inclusion in an anthologv, one 
can be grateful for the absence of 
articles on the Abominable Snowman 
and the Loch Ness Monster, subjects 
apparent ly dear to the Magazine's heart . 

As per t inent as any par t of the book 
for the working journalist is Mr. Mar-

kel's introduction, a mixed I n m n of 
joy and lamentation. While he writes, 
"The editor believes that , in the course 
of his directorship, man) ' highly es
teemed contributors ha\ 'e supplied . . . 
much gleaming currenex," he also s a \ s : 

The searcli for good writing is be
coming a more and more jungled 
safari. On the one liand there are 
the Purple Prose Bows who over
whelm vou witli lush adverbs and 
lusher a(ljecti\cs. . . . On the other 
there are the Simple Simon Fellows, 
who insist that von should write as 
vou talk (most of them shouldn't 

even talk as they talk). . . . Save us, 
please, from both. Good writing, I 
hold, is not a matter of mathematics 
or meclianics; you cannot legislate or 
decree or prescribe any rules for it. 
It is a rare, a most uncommon proc
ess, marked by individuality, by sen-
.sitivity, by perception. It arises, as 
T. S. Eliot said, out of the "agonizing 
ecstasy" of creation. Good writing, in 
brief, cannot be instilled into an as
pirant; it can only be distilled out 
of those who have the initial talent. 

To which e\'er\- editor will no doul)t 
ut ter a wearv and heartfelt amen. 

— |ΑλΓΕ5 F . FiXX. 

WHY WE BUY: "The Spenders ," b \ 
Steuart Henderson Britt (McGraw-
Hill, $4 .95) , is dedicated to the propo
sition that in the American econom\· 
the consumer is king. In an a t t empt to 
rebut a rguments like those foimd in 
\ ' ance Packard's "The Waste Makers ," 
the author, a professor of market ing 

The Neiv York Times Magazine: A Sampler 

". . . The biologist denies emphatical ly that there are human war 
instincts, either for the waging of war in a part icular wav, or to make 
war in general. But there does exist a human drive or impulse of pug-
nacit}", which can be used as the foundation of a war sentiment; and 
this will continue to express itself in war as long as external conditions 
encourage or permit this expression of human na t iue . It is up to us to 
alter the conditions so as to prevent human pugnaci ty from expressing 
itself -fiilian Huxley (1946). 

"Our world has grandeur and life has hope. In spite of the despair 
of the beats and the wallers, the harp in the air still sings the melody 
of hope, and hope in action will sing on everlastinglv till, m a \ b e , a 
thousand million vears from now time gives its last sigh, and all things 
go." ' -Sean O'Caseij (1959). 

"If a strange dog accosts \ O U on the street and asks vou wha t t ime 
it is, there is no reason to quit drinking or consult a psvchiatrist. Just 
tell him what t ime it is and go on about vour business." 

-James Thurher (1948). 

"M\ ' expectation is that the challenges presented to Western civiliza
tion in our t ime are going to arouse us to repent , to reform, and to lead 
a new life." —Arnold J. Toynbee (1955). 

". . . Oiu- Russian competitors are much tougher than most of us 
have \'et realized—and . . . this t ime we might get licked, unless we 
are willing to change our habits , our political behavior, and our com
placent outlook on the world." —Adlai Stevenson (1959). 

"[A] watchword which the New America exports to poor Europe is 
the great word 'Success. ' . . . Success is the aim and thought of life! 
I t is reallv as tounding how this wa tchword begins to demoral ize E u 
rope." ' -Karel Capek (1926). 

". . . Public personalities mus t accustom themselves to a kind of in
decent exposure. Contemporaries knew nothing about George Washing
ton's false tee th or Cather ine the Great 's wig. Today 's famous states
men inhabit an aquar ium." —C. L. Sulzberger (1960). 

". . . The cosmic religious experience is the strongest and the noblest 
driving force behind scientific research." —Albert Einstein (1930). 
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and advertising at Northwestern Uni
versity, has put together a case for the 
defense. But about the most he can 
hope for is a hung jury. 

Few readers will be inclined to quar
rel with Mr. Britt's assertions that the 
American consumer has a wider range 
to choose from than ever before, that 
there is more money to be spent, and 
that these trends will probably accel
erate sharply in the next few years. All 
this is carefully documented. But he 
seems to me on less secure ground 
when he tries to build his case for the 
consumer's power in determining the 
products that will be made available 
to him, for the beneficent educational 
function of advertising, and for the val
ues of motivation and market research. 
In discussing research in packaging de
sign, for example, Mr. Britt writes: 
"These kinds of research do not rep
resent a conspiracy against us consum
ers. They are not attempts to invade 
our privacy or pry open our minds. . . . 
They are sincere attempts by manufac
turers to produce better goods . . . to 
please both us and them." One may 
perhaps be forgiven for wondering ex
actly what bearing the design printed 
on a package has on better goods. 

Though parts of "The Spenders"— 
notably those in which the author re
ports on who buys what and why—are 
fresh and eye-opening, the book as a 
whole is no match for the hardv band 
of advertising's critics. —J.F.F. 

FACT AND FANCY: The mass media, 
it would appear, have less influence on 
opinion and action than has generally 
been supposed. This is the major con
clusion of "The Effects of Mass Com
munication," bv Joseph T. Klapper 
(Free Press, $3), a thorough studv that 
bears careful reading b\' the profes
sional communicator who wonders 
about the strength of his trade's influ
ence, as well as bv an\one else who 
wonders what radio, television, comic 
books, and movies are doing to him
self and his children. Based on meticu
lous research, the book first explores 
the persuasive powers of the mass 
media in general, then narrows its 
scope to examine the eft'ects of adult 
TV programs on children, and the im
pact of crime, violence, and escapist 
material. 

Despite an occasional tremor of 
alarm, the findings are reassuring. 
"Mass communication," writes the au
thor, "ordinarily does not serve as a 
necessary and sufficient cause of audi
ence effects, but rather functions among 
and through a nexus of mediating fac
tors and influences." It mav be quite a 
mouthful, but the point here, as else
where in the book, is worth digging for. 

- J .F .F . 

Audio/Video 
,,mmmm"a<^rm'ss^m^^m^ismMm.i 

Bv Robert Lewis Sbavon 

SHAKE.SPEARE, end to end, has 
always been one of the great un
tested hypotheses of broadcast

ing. "Put all of the Bard's plays on tel
evision weekly," runs the ancient saw, 
"and what have you got—thirtv-six 
weeks" (actually thirtv-eight, if you in
clude "John" and "Two Noble Kins
men"). Broadcasters make the point 
to underscore the difficulty of present
ing a regular flow of quality drama on 
television, which swiftly devours all the 
material it can get its hands on. The 
possibility of continuous Shakespeare 
on sponsored television seemed destined 
to be forever pure fancy, but miracles 
proceed apace in our time. The far side 
of the moon has been seen, and now, 
amazingly, Shakespeare is being dis
played on television in a qualitatively 
superb cycle. A fifteen-week series of 
Shakespeare's histories, "An Age of 
Kings." is being shown in Washington 
and New York under the sponsorship of 
the Standard Oil Company (New Jer
sey). The outlets are the Metropolitan 
Broadcasting Corporation's WNE\V-TV 
and \VTTG"-TV. The Richards (I and 
II) and the Henrys (IV, V, VI) are 
being presented in their entirety in 
hour-or-more segments grandly pro
duced 1)\· the British Broadcasting Cor
poration. 

What an exciting concept this is! To 
take the chronicle plays with their in
terlocking plots and roval dynasties and 
to present them in sequence; to cast 
the same actors as the same characters 
in successive plavs; and to produce the 
whole spectacle in piu'e television idi
om, without film, and in a style per
fected bv almost fi\e centinies of Eng
lish Shakespearian acting tradition— 
this is an offering of the television art 
that could have come into being only 
at the BBC. No other teIe\ision organi
zation of public or private enterprise 
anywhere in the world could have as
pired to such an undertaking, or. hav
ing the aspiration, would also have 
enjoyed the economic and cultural 
milieu in which to bring it off success
fully. I watched the first two pro-

Advertising's Age of Quality 

grams, "The Hollow Crown," and "The 
Deposing of a King" (all of Richard 
II) on Channel 5 in New York. Shake-
peare's histories, read and seen inter
mittently, have never quite come into 
single focus for me. I have never been 
able to capture the Henrys, Edwards, 
Yorks, Gloucesters, and Lancasters in 
any organic pattern of event and signi
ficance. The moment I scanned the 
press releases announcing "An Age of 
Kings" I knew I would not miss a 
single episode if I could help it. Stan
dard Oil, fortunately, gave me two 
chances: in Washington and New York 
each episode is being presented on two 
separate days. 

From the opening confrontation be
tween Bolingbroke and Norfolk before 
the vain, posturing Richard II, I ap
preciated the unprecedented privilege 
available to viewers in the two city 
areas. They could look forward to ex
periencing the cumulative impact of 
Shakespeare's imagination as it ranged 
over the English court (the poet's sym
bol of the world) at the time of the 
War of the Roses. Thev could see the 
pageant staged simply for the television 
cameras with a respectable minimum 
of stage movement and the accent on 
the unspent torrent of Shakespeare's 
verbal images spoken with intimate, 
immaculate diction bv the British play
ers. They could savor in a concentrated 
mass, as no other American audience 
had ever done, the theatrical wizardry 
this man drew from the wars, conspir
acies, and murders that marked the 
reigns of seven ambitious English mon-
archs. The opportunity was extraordi-
narv. I asked Diana, my eleven-year 
old daughter, to watch with me, I was 
seeking for her, in Pat Weaver's former, 
estimable NBC-TV phrase, "enlighten
ment through exposure." 

The opposition on the networks in 
the three-program time period was 
formidable: a staple diet of Westerns, 
family comedies, and thrillers. The lure 
of "Dobie Gillis" and Hitchcock for Di
ana was great. The language of Shake
speare came to her across 400 years. 
It was strange, metered, difficult for un
accustomed ears to follow and under
stand. I could not tell whether anv 
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